University of South Carolina - Columbia

Departmental Planning Data (2009-2013)

College/School: Business
Department: Marketing

Fall Fall Fall Fall
Student Headcount (Major)
Undergraduate 170 149  -12.35 152 2.01 163 7.24
Masters 0 0 : 0 : 0
First Professional 0 0 : 0 : 0
Doctoral 0 0 : 0 : 0 .
Total 170 149  -12.35 152 2.01 163 7.24

FTE Enrollment (All students taught by faculty associated with academic department)

Undergraduate 0
Masters 0
First Professional 0
Doctoral 0
Total 0

Degrees Awarded (Previous Fiscal Yr)

Undergraduate 142 154 8.45 170 10.39 151  -11.18
Masters 0 0 : 0 . 0
First Professional 0 0 . 0 . 0
Doctoral 0 0 . 0 . 0 .
Total 142 154 8.45 170 10.39 151  -11.18
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Student Credit Hours Produced (All students taught by faculty associated with academic department)

Undergraduate 0
Masters 0
First Professional 0
Doctoral 0
Total 0
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